
OUR IMPACT AT A GLANCE
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30,000+ 
HOST

85% 

6,148 
REFUGEES

Refugees and host communities reached in 
Dadaab and Kakuma with lifesaving information 
through public address caravan, radio, SMS, 
performances, training, and film-based 
workshops

Have watched FilmAid educational films in the 
last 3 months of the financial year in 2020

Have accessed information from FilmAid’s public 
address announcements

Host community engaged in Garissa and 
Turkana through mobile cinema and film-based 
workshops

Reported they accessed critical lifesaving 
protection and health services as a result of 
FilmAid’s awareness campaigns

Mass information campaigns completed
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26,259 

47% 
REFUGEES

REFUGEES

Media content produced to address beneficiaries’ 
information needs

Different film titles used during this financial year 
in over ten thematic areas

Early warning communication materials on 
seasonal outbreaks/emergencies on COVID-19 
and flooding is pre-produced to enhance aware-
ness

Refugees received training, mentorship and 
incubation on arts-based projects through thea-
tre, music, and visual arts

Refugees participated in film-based workshops 
and promoted community action plans

demonstrated increase in knowledge and self-ef-
ficacy measured from FilmAid skills development 
workshops on health & protection issues.


